Bryan Halcott 213.841.4273
1561 B Cerro Gordo St. Los Angeles CA 90026

bryan@merj.com
professional endeavors

After Effects Artist

Broadcast motion graphic design j

( California At War — WWII documentary (2007)
—  Designed Whole Graphics Package - TV Shows | California Connected — PBS - news (2002-2006)
(_ Star Camp - QD3/Nickelodeon (2006)

20022008 | Los Angeles (

" America's Most Smartest Model - 51 Minds
Rock of Love 1 & 2 - 51 Minds

Charm School - 51 Minds

Flavor of Love - 1, 2 & 3- 51 Minds

| Love New York -1 & 2- 51 Minds

Surreal Life -2, 3, 4, 5, 6 & 7- 51 Minds

—  Contributed Graphics and Effects - TV Shows | Celebrity Paranormal Project - 51 Minds
Strange Love — 51 Minds

My Fair Brady -1, 2 & 3- 51 Minds

Ultimate Poker Challenge- Passport Production
10 ltems or Less - Sony

Queer Eye for the Straight Girl — Scout Productions
L Next Action Star - GRB/Brass Ring

r CHAOS - War and Julius short for Getty Images Big Idea
KCET Visionary Gala - awards event title

Evil Nine - visuals for Coachella 2007 performance
Legend of the HIP HOP COP - documentary

Happy Hour 2 — Happy Worldwide film festival title
Freedom of Choice — documentary

Hate Bliss - film festival bumpers

\ Disney Channel - In/off channel promo content

— Contributed Graphics - Projects and Events

Software Product Manager - Dalet Digital Media Systems
2000-2001 | Paris, France Designed demos and pitched radio and newsroom software
at trade shows and client sites worldwide

Freelance Graphic Designer

1998-1999 | Danbury, CT ( Focus on print and web design

educational endeavors

Bachelor of Arts in Graphic Design

1994-1998 | Danbury, CT ( Western Connecticut State University

Master of Arts in Spiritual Psychology

2007-2009 | Los Angeles ( University of Santa Monica



